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What is the Sophomore Slump? Program History Management Session Topics

Lemons and Richmond (1987) define the sophomore slump as a 
“period of developmental confusion” and hypothesize that the 
“sophomore slump results from student’s struggles with achieving 
competence, desiring autonomy, establishing identity, and 
developing purpose.”

 The newness of college has worn off; the end of the 
“honeymoon phase”

 There are no longer the programs that were designed specifically 
for freshman, yet sophomores feel they are not ready for the 
same leadership, career and academic opportunities as the 
juniors and seniors.

Research Findings
• “The term sophomore slump is widely used to describe 

students who lack motivation, feel disconnected, and flounder 
academically.” (Gahagan & Hunter, 2006)

• “After a first year filled with novelty and excitement, 
sophomores often struggle to find their passions and set their 
goals.” (Gardener, Pattengale, & Schreiner, 2000)

• Schaller (2005) found “that to fully develop, students need to 
progress from random to focused exploration through active 
reflection, which should help them to take initiative and 
responsibility for their decisions, plans, and actions.”

• Sophomores are “still in need of support such as more 
advisement on choosing a major, career, deciding on study 
abroad and finding internships.” (Sterling, 2018)
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Monthly Timeline

• October – Reserve Space

• November – Choose workshop types

• December – Confirm Presenters

• January – Create Schedule, data run, holds placed 
on student records

• February – Sessions begin

Pre-Launch

• Managed by 2 advisors

• Sessions scheduled

• Data run for selected cohorts

• Holds placed on students’ accounts

In session

• Begins 6 weeks into the semester

• Sessions released weekly for sign up

• Reminder emails to register sent weekly

• If a student does not attend, must attend make 
up session

• Schedule make up sessions

Program’s Evolution
 Now called “Second Year Success”
 Managed by 1 advisor
 Student selects from a variety of workshops
 All cohorts attend in the spring semester
 15 presenters/facilitators
 No Pre-Assessment
 Post session surveys

Evaluation

How would you rate the effectiveness of the individual 
doing the session?

Did you find the information in the session to be:


